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Important/ExpectedQuestionsforPG Sem.IIIExam.2019

ElectivePaper–MC 3.4{PrinciplesandPracticesofMarketing}

A.CompulsoryQuestions–10MCQ/TrueorFalse/Fillintheblanksquestionsofone

markseach.

B.LongAnswerTypeQuestionsof60marks(4Questions;eachquestionof15marks

andcanbechosenoutofsevenquestions).

1.Whatismarketing?Discusstherole/importanceandfunctionofmarketing.

2.Discusstheconceptandevolutionofmarketing.

3.WhatisMarketingEnvironment?DiscusstheimpactofMicroorMacro

componentsonmarketingdecisions.

4.Whatdoyoumeanbybuyerbehaviour?Discussthefactorsaffectingthebuyer

behaviour.

5.Whatdoyoumeanbymarketsegmentation?Discussthepurposesandmethodsof

marketsegmentation.

6.Discussthefactorsaffectingpricingdecisionofaproduct.

Or, Discussthepricingpoliciesconsiderationsofaproduct.

7.WhatdoyoumeanbyProductLineandProductMix?Discussthefactors

responsibleforthechangesinproductmix.

8.Whatisbranding?Whatareitsadvantages?Isbrandingsociallydesirable?

9.Whatdoyoumeanbybrandandtrademark?Whatarethedifferencesbetweenthe

two?Explaintheessentialsofagoodbrandname.

10.Discussthedifferentstagesofnew productdevelopment.

11.WhatisMarketingResearch?Discussthescopeofmarketingresearch.

12.Explainthesocial,ethicalandlegalaspectsofmarketing.

13.WhatismeantbyInternationalMarketing?DiscusthemainactivitiesofInternational

marketing.



14.Answeranytwoofthefollowing:

a.GreenMarketing,

b.CyberMarketing,

c.MarketingMix,

d.Buyerbehaviour
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