B.COM (HONS) SEM - VI
SUBJECT: C14 PRINCIPLES OF MARKETING

PART - A
2X10=20

01.

(a) For business marketing is
g & ford fauoe 2

(1) Necessary 3iaedd
(ii) Compulsory aifari
(i) Unnecessary 3\ maeas
(iv) Luxury faemfar
(b) Marketing concept is
faoor araemRom @

(i) Customer Oriented I
(ii) Production oriented Screr=ge

(iii) Sales oriented g
(iv) All of Above SwRIad a4

(c) Consumer behaviour is

ST FIEN 2

(1) Wide aams
(i) Uncertain sff+ie=d



(i) Dynamic rcarcas
(iv) All of above SwRiaa &+
(d) Kinds of Packaging are
BRI & UPR &
(i) s
(i) 4
(iii) e
(iv) s
(e) Services of wholesalers are
(i) 5
(i) 4
(iii) 3
(iv) 2
(F) Kinds of retailers are
HedR ATIRAT & THR &84 8
(i) Hawkers @ arel
(ii) Simple shope H®=Ror g
(iii) Departmental store fawrig wosR
(iv) All of these SWRIaT F+1
(9) Distribution of free samples include in
(i) Dealers promotion =Rl Hagd H
(ii) Consumers promotion I Hagd H



(iii) Both <Al &
(iv) None Of Above SWad &g wEl

(h) Marketing Mix remains (Changing / Static)
IO RASTOT EA & (Fgad / M)
(i) The stages of product life cycle are (6/7)
IS SNTT D BT o ey Bl 8 (6 / 7)
(j)) Kinds of discount are (3/2)
TET D TBR oo gFd e (3/2)

(Ans:- a- (iii), b — (iv), ¢ — (iv), d — (i), e — (iii), f — (iv), g — (ii), h —
changing (sgem), i — 6, j — 3.)

PART - B
4 X5=20

(2) State the difference between marketing and selling.

o qer fashaer | R 9arsy |
(3) Explain the defference between marketing and marketing concept?
o e fA9or SraeRum H 3R qaTsy |
(4) Explain the meaning of marketing mix.
fagore o7 31 31ef qaTsy |
(5) What is meant by marketing environment?
o gafaRer | @@ amery 87

(6) What is meant by market segmentation?



IR favfpaxer | @r 3mery 87
(7)  Explain reasons for Product innovation.
SIS TATAR & HRON Bl THY |
(8) Explain the main characteristics of a good brand.

U 3T IS DI G faeedy gadrgy |
(9) What is meant by retailing? Define its characteristics?

e fAaRU A FIT A9 87 3HD! ARy qarsd |

PART - C
2 X15=30
(10) Give the modern definition of Marketing and discuss the various

functions of marketing.
faqor @1 amgfre aRwmer Y der sHe faft bl @l Awlen
PIRTY |
(11) What is Consumer Behaviour. What are the factors influence
consumer behaviour ?
SUHITT FIER T &2 B — I A ddl I ST a8 YHIfad gl
g°
(12) Explain the meaning of product-mix. What factors influence

changes in Product — mix?
Ide AT P71 37 |H=sU | ST e # uRadHl @l dia—ahia 9 Uch
gaTfad Bd 27

(13) Define wholesaler. Explain its functions and economic

justification.



i TIR &I GRATYT ST | 39d BT g7 e difeg o aH9ssU |



