
B.COM (H0NS)  SEM - VI 

SUBJECT: C14 PRINCIPLES OF MARKETING 

 

PART - A 

        2 X 10 = 20 

01.  

(a)  For business marketing is 

   O;olk; ds fy;s foi.ku gS 

(i) Necessary  vko”;d 

(ii) Compulsory  vfuok;Z 

(iii) Unnecessary vuko”;d 

(iv) Luxury   foykflrk    

(b) Marketing concept is  

         foi.ku vo/kkj.kk gS 

(i) Customer Oriented  xzkgdksUeq[kh 

(ii) Production oriented mRiknksUeq[kh  

(iii) Sales oriented  foØ;ksUeq[kh 

(iv) All of Above  mijksDr lHkh  

(c)    Consumer behaviour is  

     miHkksDrk O;ogkj gS 

(i) Wide O;kid  

(ii) Uncertain vfuf”pr  



(iii) Dynamic xR;kRed 

(iv) All of above mijksDr lHkh  

(d) Kinds of Packaging are  

         iSdsftax ds Ádkj gSa  

(i) 5 

(ii) 4 

(iii) 6 

(iv) 8 

(e)   Services of wholesalers are  

  Fkksd foØsrkvksa dh lsok,¡ gksrh gSa  

(i) 5 

(ii) 4 

(iii) 3 

(iv) 2 

(f)  Kinds of retailers are  

QqVdj O;kikfj;ksa ds Ádkj gksrs gS  

(i) Hawkers   Qsjh okys  

(ii) Simple shope Lkk/kkj.k nqdkusa 

(iii) Departmental store  foHkkxh; Hk.Mkj  

(iv) All of these  mijksDr lHkh  

(g) Distribution of free samples include in  

        uewuksa dk ^Ýh^ forj.k “kkfey gSa  

(i)  Dealers promotion   O;kikjh lao)Zu esa  

(ii)  Consumers promotion  miHkksDrk lao)Zu esa 



(iii)  Both   nksauksa esa  

(iv)  None Of Above  mi;qZDr dksbZ ugh  

(h) Marketing Mix remains _________  (Changing / Static)  

     foi.ku feJ.k ---------------------------------- jgrs gSa  ¼cnyrs @ LFkk;h ½     

(i)    The stages of product life cycle are __________. (6 / 7)  

   mRikn thou pØ dh ------------------ voLFkk,¡ gksrh gSa ¼ 6 @ 7½ 

(j)    Kinds of discount are __________ (3/2)  

  cÍk ds Ádkj ------------------------------ gksrs gS  ¼ 3@2½ 

 

(Ans:-  a- (iii), b – (iv), c – (iv), d – (i), e – (iii), f – (iv), g – (ii), h – 

changing (cnyrs), i – 6, j – 3.)  

 

PART – B  

         4 X 5 = 20 

(2)    State the difference between marketing and selling.   

foi.ku rFkk foØ;.k esa vUrj crkb,A  

(3) Explain the defference between marketing and marketing concept?   

foi.ku rFkk foi.ku vo/kkj.kk esa vUrj crkb,A  

(4) Explain the meaning of marketing mix.    

foi.ku feJ.k dk vFkZ crkb,A  

(5) What is meant by marketing environment?   

foi.ku i;kZoj.k ls D;k vk”k; gSa\  

(6) What is meant by market segmentation?   



cktkj foHkfädj.k ls D;k vk”k; gSa\  

(7)  Explain reasons for Product innovation.   

mRikn uokpkj ds dkj.kksa dks le>kb;sA   

(8)  Explain the main characteristics of a good brand.   

,d vPNs czk.M dh eq[; fo”ks’krk,¡ crkb,A  

(9)  What is meant by retailing? Define its characteristics?   

QqVdj forj.k ls D;k vk”k; gSa\ bldh fo”ks’krk,¡ crkb;saA  

 

PART – C  

                                     2 X 15 = 30 

(10) Give the modern definition of Marketing and discuss the various 

functions of marketing.  

foi.ku dh vk/kqfud ifjHkk’kk nhft, rFkk blds fofHkUu dkeksa dh leh{kk 

dhft,A  

(11) What is Consumer Behaviour. What are the factors influence 

consumer behaviour ?  

miHkksDr O;ogkj D;k gSa\ dkSu & dkSu ls rRoksa ls miHkksDr O;ogkj ÁHkkfor gksrk 

gS\ 

(12)  Explain the meaning of product-mix. What factors influence 

changes in Product – mix?   

mRikn feDl dk vFkZ le>kb,A mRikn feDl esa ifjorZuksa dks dkSu&dkSu ls ?kVd 

ÁHkkfor djrsa gSa\  

(13) Define wholesaler. Explain its functions and economic 

justification.  



Fkksd O;kikj dh ifjHkk’kk nhft,A blds dk;ksaZ rFkk vkfFkZd vkSfpR; dks le>kb,A  

 

--------------------------------------------------------------- 

 

 

 


