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------------------------------------------------------------------------ 

SEMESTER II 

----------------------------------------------------------------------- 

 

 MINOR FROM VOCATIONAL STUDIES / DISCIPLINE-2 (MN 2A) 

(Credits: Theory-03 + Practical -01) 

 

 

Instruction to Question Setter for 

Semester Internal Examination (SIE 10+5+25=40 marks): 

There will be two group of questions. Question No.1 will be very short answer type in Group 

A consisting of five questions of 1 mark each. Question No.2 will be short answer type of 5 

marks. Group B will contain descriptive type two questions of ten marks each, out of which 

any one to answer. 

The Semester Internal Examination shall have two components. (a) One Semester Internal 

Assessment Test (SIA) of 10 Marks, (b) Class Attendance Score (CAS) of 5 marks. 

Conversion of Attendance into score may be as follows: (Attendance Upto 45%, 1mark;  

45<Attd.<55, 2 marks; 55<Attd.<65, 3 marks; 65<Attd.<75, 4 marks; 75<Attd, 5 

marks)and (c)practical examination consisting of Report or presentation of 15 marks and 

Viva of 10 marks.  

End Semester Examination (ESE 60 marks): 

There will be two groups of questions. Group A is compulsory which will contain three 

questions. Question No.1 will be very short answer type consisting of five questions of 1 

marks each. Question No.2 & 3 will be short answer type of 5 marks each. Group B will 

contain descriptive type four questions of fifteen marks each, out of which any three are to 

be answered. 

Note: There may be subdivisions in each question asked in Theory Examinations. 

 

 

 

Entrepreneurial Economics Theory: 60 Lectures Course 

Objectives: 

1. This course aims to familiarize students with the importance of entrepreneurship in an emerging 

economy. 

2. It also aims to provide the students with the necessary exposure to the entrepreneurial culture so as to 

Marks Scheme –  

Theory: F.M. 75 (60 End Sem Exams + 15 Sem Internal Theory exams) 

Practical: F.M. 25 (Report or presentation - 15 marks + Viva - 10 marks) 

Pass Marks: 40 [Th (SIE + ESE) = 30 + Practical (SIE) = 10] 



 

PROVISIONAL SYLLABUS FOR FYUGP IN ECONOMICS HONOURS/RESEARCH UNDER KOLHAN UNIVERSITY 

FROM ACADEMIC SESSION 2022-2026 
 

 

prepare them for an entrepreneurial journey. 

3. It will enable them to understand real world entrepreneurial activities, its ecosystem and its 

opportunities. 

 

Course Learning Outcomes: 

After the successful completion of the course, the student will be able to; CO1.Start own business as 

Entrepreneur 

CO2. Find career opportunities in business. 

CO3. Be enabled to gain knowledge and skills needed to run a business successfully. 

 

 

Course Content: 
 

 

 UNIT- I Entrepreneur and Entrepreneurship                                                (25 Lectures) 

1. Entrepreneur and Entrepreneurship – Meaning, Definitions, Evolution, types- Characteristics, qualities, 

functions of entrepreneur- Distinction between entrepreneur and manger, Distinction between 

entrepreneur and intrapreneur. 

2. Role and importance of Entrepreneurship in economic development: Role and importance- Factors 

influencing entrepreneurship’- Psychological, social, Economic and Environmental. 

3. New generations of entrepreneurship viz. social, Health, Tourism and Women entrepreneurship; Barriers 

to entrepreneurship. 

 

 

UNIT - II: Launching Entrepreneurial Ventures (35 Lectures) 

1. Generation of ideas: Methods and process - sources of ideas - screening process- Assessing Opportunities-

Challenges, pitfalls and critical factors of new venture; 

2. Business Plan- New Ventures: Steps involved in setting up a Business – identifying, selecting a Good 

Business opportunity, Market Survey and Research, Techno-Economic Feasibility Assessment. 

3. Role of Innovation & Creativity: Innovation- Meaning and importance of innovation; Types of 

innovation; Sources of innovation; Conditions for effective innovation at Organization level. 

4. Creativity: Concept and process of creativity; role and importance of creativity; concepts o f branding, 

trademarks, patents, copyrights, and registered design protection 
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Practical Work 
 

1 Case studies of successful entrepreneurs 

2 Business Plan presentations: students work on creating their own business plan to present in a 

“Shark Tank” atmosphere. 

3 Pitch Challenge: students learn to pitch their business to imaginary investors within restricted time 

and with limited resources. 

4 Share Your Story: Identify area of innovation and prepare a project in the area of Your choice and 

present it through Sketch modeling (Preparing project proposal) 

5 Conduct Market survey to know the demand for different products. 

6 Solution finding exercise: students find solutions to problems they see in the world around them 

thus developing their ability to clearly define a problem and understand it. 
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